Status of gender in media
"Taking into consideration that TV programs give information and reflect on gender roles in real life, it must be stated that women’s images are distorted and unrealistic in these programs. All kind of entertainment programs portray women in a dual image. On one hand, they are decorative objects. Yet, at the same time, they are passive individuals in the household and in marriage who are dependent on men for financial, emotional and physical support.”
GENDER:
Gender is when women and men are socialized for their roles that their cultures have prescribed them. Gender focuses on the socio-cultural elements of male and female role expectations. Gender role refers to sets of culturally defined character traits labeled as masculine and feminine.
GENDER EQUALITY:
Gender equality is when women and men have equal conditions for realizing their full human rights and potential to contribute to national, political, economic social and cultural development and benefit equally from the results.
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Mass media, however, continue to reproduce discriminatory stereotypes about women and portray them in sexist ways. As a rule, women are portrayed in a narrow range of characters in mass media. If we were to divide mass media into two categories, such as fictional and news-reporting, then in the former, women are often associated with the household or sex-objects, and in the latter category, they lack roles. Only in a limited number of news programs do women appear as main actors or experts. One of the reasons for this situation is the smaller number of women in these spheres, but even the existing number of women are underrepresented compared to their male counterparts. In advertising and magazines, women are usually portrayed as young, slim and with beauty that meets the accepted standards.Women with this kind of appearance are often associated with sex objects. Despite the fact that today media increasingly associate femininity with independent and powerful women, qualities informed by sexuality continue to play a dominant role in the shaping of femininity. Fragmental display of the female body and fragmentation of women’s body in advertisements promote the objectification of women’s bodies. When the TV screen or a commercial poster displays only slender long legs, prominent breasts or thighs, it is difficult to perceive that body holistically and as possessing personality.
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MEDIA

media influence how people dress, what
they eat, what they look like, the games
they play, the music they listen to, and
the entertainment they watch. Media
convey these messages in two ways:

1. In the message content of the
television shows, magazine articles,
news items, music, and movies

2. In the advertising that surrounds
these messages.
Media create false consciousness, making
people believe they exert control over
what they view (and what they think
about what they view) when in reality
they have little or no control
(DeFrancisco, 2014).
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Table 11.2 How People Read Codes of Gender

Male

Female

More often shown standing
and moving

More often shown lying down

Straight and positioned
directly at the camera

Tilted at an angle o looking
away from the camera

Focused and watching the
world around them

Not paying attention, spaced
out

Controling and assertive;
hands use the objects to do
something; men touch others

Passive and controled by
environment; obiects rest in
them; women touch themselves

Legs are straight, in motion,
or solidly planted

Knees are bent 5o that the
body is tilted and off-center;
legs are crossed or women
hold one of their feet

Mature and manly

Infantile, shown snuggling into
men; women presented as
looking like girls, and girls
presented looking like women
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+ Media has defined how females and males should look and act. Stereotypes play a
huge role in this. Though advertisements, performers, actors and actresses, the
standard male should be masculine, dominant, physically fit, has abs, handsome
and so on like depicted in the image on the previous slide. The standard women is
feminine, soft, pretty, treated as property, objectified, should be submissive, thin,
have large breasts and so on, again as described in the image on the previous
slide. Because of the heavy usage of these types of individuals in media, what s
actually a normal body type for either gender is not acceptable, so everyone who
doesn’t process the unattainable image/ especially for women, doesn’t measure
up and is deemed unworthy. Women are often represented negatively thereby
promoting negative stereotypes about them (Tapfumaneyi & Rupande , 2013).
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Stereotypes

* A stereotype is an oversimplified
image or idea of a specific type of
person or thing.

* A Stereotype threat occurs when a
group is informed of a stereotype
and then the group’s performance is
affected by the stereotype.
Stereotypes are everywhere, and all
of us will come up against them
more than once (DeFrancisco, 2014) .

* Gender stereotypes vary on four
dimensions: traits, role behaviors,
physical  characteristics,  and
occupations  (Tapfumaneyi &
Rupande , 2013).
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+ Objectification occurs when people are viewed as objects existing solely
for the pleasure of the viewer, rather than as agents capable of action.
The person being objectified often is reduced t6 body parts: breasts,
fenitalla, muscles, curves, buttocks, and hair. The person s no longer

uman but commodified—turned into a market commodity like other
inani)mate products, free to be bought and fondled (even if only by others’
eyes).

* Self-objectification occurs when people internalize the objectifier’s view
of their body and “participate in their own objectification” by seeking to

exert a limited power linked to their ability to attract the gaze of others.
This happens all of the time; girls or women wear low cut shirts to show
off cleavage to catch attention, or wear short shorts that show their butt
cheeks. Stars dress this way, as well as actresses (Defrancisco, 2014).





